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Busy days tend to be
productive days. But
when especially busy
days are strung together,
adults can begin to feel a
little overwhelmed and
may wonder if there’s
anything they can do to
make hectic schedules
more manageable.

Time management
strategies can be an effec-
tive tool in busy adults’
arsenals. Efficient time
management can free up
more minutes or hours in
the day, which can ulti-
mately afford adults more
time to exhale and thus
make each day seem a
little less overwhelming.
Time management may
require a little trial and
error before adults find
a formula that works for
them, but the following
are some tips to improve
personal efficiency each
day.

· Identify tasks that
can be tackled at night. A
hectic start to a morning
can set a bad precedent
for the rest of the day.
With that in mind, adults
can identify tasks they
can perform at night to
ensure mornings are less
hectic. Lay out clothes the
night before to save the
trouble of finding an out-
fit in the morning. Pre-
pare the family’s lunches

and even breakfasts the
night before so mornings
go more smoothly.

· Exercise in the morn-
ing. A recent study from
the World Health Orga-
nization published in
the Lancet Global Health
Journal found that 31 per-
cent of adults don’t get
enough exercise. Lack of
routine physical activ-
ity has been linked to a
host of negative health
outcomes, including an
increased risk for con-
ditions like heart dis-
ease, diabetes, cancer,
and stroke. Adults who
exercise at night may
find that attempts to
squeeze in early evening
or nighttime workouts
add to feelings of being
overwhelmed brought on
by busy schedules. Ex-
ercising in the morning
can free up time for other
tasks in the evening, and
doing so can even make
it easier to manage daily
stress, as the Mayo Clinic
reports that exercise in
any form releases endor-
phins and helps to relieve
stress.

· Minimize distrac-
tions. Distractions are
arguably more prevalent
than ever, as many adults
feel nary a minute goes by
without a smartphone no-
tification and/or message

from friends, family and
coworkers. Minimizing
those distractions and re-
solving to tackle one task
at a time can improve effi-
ciency and reduce stress.
Turn off smartphone no-
tifications from apps that
are not vital to work and
family. During the work-
day, prioritize tasks each
day and block off hours on
your schedule so time can
be devoted exclusively to
the most important jobs.
If hours on a schedule are
left open, coworkers may
schedule meetings that
can make it difficult to
complete necessary tasks.

· Adjust as necessary.
Flexibility is a must when
making an effort to avoid
feeling overwhelmed.
Each day presents its own

unique and fluid chal-
lenges, so remaining flex-
ible can help busy adults
overcome unforeseen ob-
stacles. In addition, some
time management strate-
gies may not be effective
for everyone nor useful
every day, so it’s best to
recognize the need to ad-
just from time to time.

Tips to manage time more efficiently

Wisdom Teeth & Extractions
Implants – No Referral Necessary

IV Sedation
Most Major Insurance Plans Accepted

Frank L. Hoffman, D.M.D
Diplomate - American Board of
Oral and Maxillofacial Surgery

1001 Mahoning St., Ste. 1
Lehighton, PA 18235

610-377-1942
610-533-4125610 533 4125

WINNER• Certified Ceramic Pro Installer
• Windshield Chip Repair • Paintless Dent Removal

• Ozone Odor Elimination Treatment

Gift cards available at our shop or online at
the code below



4. SUPPLEMENT MAY 2025

Work-related stress
is a significant issue for
millions of professionals.
Recent research from
the management sys-
tem experts at Moodle
found that 66 percent of
American employees are
experiencing a form of
burnout in 2025. Stress
also is an issue for pro-
fessionals working north
of the United States bor-
der, as data from Gallup
indicates 49 percent of
Canadian workers report
feeling daily work-related
stres

Stress is sometimes
considered a good thing,
and medical profession-
als even note that acute
stress can help to sharpen
focus and compel some
to fulfill their full profes-
sional potential. Howev-
er, the Mayo Clinic re-
ports chronic stress bas
been linked to a host of
serious health problems,
including anxiety, de-
pression, digestive issues,
and heart disease.

The American Insti-
tute of Stress notes that
work-related stress is a
major stressor for pro-
fessionals. Embracing
strategies to manage
work-related stress can
help professionals reduce
their risk for the serious
health conditions that
can be brought on by
chronic stress.

· Monitor your stress-
ors. The American Psy-

chological Association
advises professionals to
maintain a journal for
a week or two in which
they document situations
that are triggering stress.
When documenting
stressors, also jot down
your responses, feelings
and details about the en-
vironment, including the
people around you, when
stress kicked in. Keeping
a journal can help iden-
tify the sources of stress
and determine if there
are any patterns that trig-
ger it.

· Embrace healthy
responses to stress. The
APA notes that exercise,
yoga or any other form of
physical activity are help-
ful and healthy responses
to stress. Too often in-
dividuals lean into un-
healthy responses, such
as drinking alcohol and/
or eating unhealthy foods

after a stressful workday.
But the Cleveland Clinic
notes that relying on al-
cohol as a coping mech-
anism for stress only ex-
acerbates the feelings of
depression and anxiety
that stress can trigger.

· Establish boundaries
between your profession-
al and personal life. The
APA notes that the digital
era has led many profes-
sionals to feel pressured
to be available around-
the-clock. But work-life
boundaries can be vital to
combatting career-related
stress. Turning off notifi-
cations from your work
email account at the end
of the workday can help
to establish a work-life
boundary. In addition,
resist any temptation to
check emails before going
to bed, as doing so might
trigger stress that makes
it hard to fall asleep.

· Use your personal/
vacation time. The 2024
Sorbet PTO (Paid Time
Off) Report found that
62 percent of profes-
sionals did not use all of
their PTO in 2023, which
marked a 5 percent in-
crease in unused PTO
from the year prior. The
APA notes that time off is
linked to reduced stress
as well as lower rates of
heart disease, depression
and anxiety. In addition,
professionals may or may
not be surprised to learn
that time off has been
linked to improved pro-
ductivity.

Work is a significant
source of stress for mil-
lions of professionals.
Embracing healthy ways
to combat work-related
stress can benefit your
personal and professional
life.

Tips to manage workday stress

• Full Automotive Service
• State & Emission
Inspections
• Diagnostics
• Tire Sales & Service
• FourWheel Alignments
• Pickup & Drop Off
Service
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Custom Monument Designs
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(BPT) - By Sarah Ac-
ton, Chief Customer Offi-
cer, BILL

One of the most excit-
ing aspects of my role as
Chief Customer Officer
at BILL is learning from
our customers every day.
There are always new les-
sons, especially in today’s
world of rapid change in
consumer behavior, busi-
ness practices and tech-
nology.

We recently hosted a
group of customers to net-
work and share their ex-
periences regarding un-
locking business growth
with others. This topic
proved compelling for our
panelists and attendees
alike, with many busi-
nesses facing some of the
same challenges.

Entrepreneurs and
leaders are powering
through - finding ways
to attract and retain cus-
tomers and developing
growth strategies that are
working. I was particular-
ly inspired by four pieces
of advice that any organi-
zation can implement to
win.

Understanding your
customer

SFJAZZ reminded me
that knowing what your
customers want, expect
and are willing to pay for
is music to any organiza-
tion’s ears.

Based in San Fran-
cisco and now in its 41st
year, SFJAZZ is the larg-
est nonprofit jazz present-
er in the world. Original-
ly founded in 1983 as a
two-day festival, SFJAZZ
serves over a quarter of a
million fans and students
every year through its
year-round concert, com-
missioning and education
programs.

SFJAZZ CEO Greg
Stern has built the non-

profit’s success on under-
standing his audience of
jazz fans and artists, con-
necting with local com-
munities in San Francis-
co, and finding ways as a
nonprofit to build a reve-
nue stream from patrons
and donations.

Greg knows that San
Franciscans want more
jazz, more often. SFJAZZ
produces 400 shows a
year between two state-
of-the-art venues tailored
for jazz appreciation.
Fans are busy - so shows
are generally 90 minutes
long, giving people time
to enjoy a break and still
make it home to go to
school or work the next
day. He knows his audi-
ence wants to feel con-
nected to the community,
so outreach through edu-
cation and artist develop-
ment are integral to the
SFJAZZ mission.

SFJAZZ now has one of
the highest rates of audi-
ence-sponsored revenue
in the artistic nonprof-
it arena. Donations and
sponsors are still import-
ant, but knowing what
customers want has given
SFJAZZ a unique advan-
tage in being self-funding
(through ticket sales) for
a large part of its opera-
tion.

Creating prod-
uct-marketing fit

Second, create prod-
uct-market fit. Not every
organization nails this.
Some try to create a fit
over time or believe so
much in their own inno-
vation that they power
forward, unsure why rev-
enue is slow to keep pace.
Sasha Orloff, cofounder
and CEO of Puzzle, has
been hyper-focused on
product-market fit since
before the company even
shipped.

Sasha knew he wanted
to upend the status quo in

bookkeeping and account-
ing. Artificial intelligence
(AI) and rapid technolog-
ical change were creating
opportunities for new
ways to handle finance,
but accounting software
wasn’t keeping pace with
the rest of the tech world.
While Sasha understood
some of the frustrations,
he explored deeply what
customers would want by
tackling product devel-
opment from a variety of
perspectives.

He leaned hard into the
Sean Ellis methodology, a
fast and effective way to
evaluate the consistency
of a particular product
in the market, by taking
best practices from the
methodology and apply-
ing them effectively. He
surveyed and had deep
conversations with busi-
ness entrepreneurs and
founders to understand
what they were missing
from legacy accounting
technologies. Then he
talked with the people
who would use any ac-
counting technology on a
daily basis and got close
to accountants and book-
keepers.

His efforts have paid
off tremendously. Puz-
zle is now positioned as
the modern accounting
platform for the AI era,
enabling its customers
to get financials and in-
sights every day. Impor-
tantly, Puzzle is trusted
by the industry and thou-
sands of start-ups and has
auto-categorized $30B+ of
transactions.

Remaining flexible

Third, remain flexi-
ble. Business is going to
change every day - twists
and turns are normal.
Christine Tedstrom, Se-
nior Director of Finance
at apparel powerhouse
Marine Layer, tells oth-
er business leaders and
colleagues to look at long-

term value creation and
not just short-term gains.
The only way to achieve
those goals is to acknowl-
edge that flexibility is es-
sential to great outcomes
- and while plans are
super, they will have to
adapt.

A well-known host of
a fashion reality show
used to say that in fash-
ion, “one day you’re in
and the next you’re out.”
As an innovative, Cali-
fornia-inspired retailer
focused on sustainability
and recycled materials,
Marine Layer’s leader-
ship makes sure they stay
absolutely “in” by com-
mitting to great products,
keen market tracking and
business understanding
delivered with financial
data. They know when
to stay the course with a
decision and they know
when to pivot or change
direction.

Marine Layer has
created massive success
with “absurdly soft shirts
that are perfect for a 7-day
weekend kinds lifestyle.”
The company started
when the founder’s girl-
friend threw away his
favorite shirt and grew
with the help of friends
and a ‘69 VW bus. What
was once a shirt company
now spans almost every
type of apparel.

Flexibility can take
you to successes and
growth you didn’t antici-
pate.

Making decisions in
real-time

Fourth, make deci-
sions in real-time. This
is the counsel of Kate
Hultin-Schott, Director,
Consulting at Armanino
LLP. Armanino is one of
the top 25 largest inde-
pendent accounting and

Unlocking business growth: Lessons from inspiring leaders

See UNLOCKING business
growth on Page 8
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It’s not always easy for
business owners to find
the right ways to show
employees how much
they’re appreciated. Ac-
cording to the O.C. Tan-
ner Network, an employ-
ee recognition platform,
40 percent of employees
say the recognition they
receive at work feels like
an empty gesture. This is
compounded by the burn-
out that Deloitte says af-
fects 77 percent of respon-
dents. Employers may be
missing the mark when it
comes to developing tech-
niques to help employees
feel valued and satisfied.

Improving employee
morale can start with var-
ious techniques to help
staff feel more appreci-
ated. The following are
some ways employers can
do just that.

· Send along a work
perk. Employers can
share a particular work

benefit they have re-
ceived with an employ-
ee. This may include a
first-class upgrade for a
flight or tickets to a hot
sports game. Hard-to-get
reservations at a trendy
restaurant also can be
passed on to a hard-work-
ing employee.

· Create a work tro-
phy. Trophies often indi-
cate victory in sports and
other events, so employ-
ers can follow suit in the
workplace. Create a tro-
phy that is a recognized
symbol of staff apprecia-
tion that is given to those
who have accomplished
something good.

· Let employees choose
their gifts. Put together
a catalog of appreciation
gifts and let employees
choose their own rather
than thinking you know
what is best.

· Go public with ap-

preciation. Let custom-
ers know how they are
valued by taking to social
media or signage in the
office that shares tales of
exceptional employees.
Speak about what staff
did and how much they
are appreciated.

· Stay current with
salary increases. One of
the easiest ways to show
employees they’re appre-
ciated is through periodic
reviews and pay increas-
es. These increases can
go beyond just the cost
of living increases many
companies provide.

· Go out for lunch. Take
employees out individ-
ually or in small groups
for lunch or dinner. Use

this opportunity to get to
know them better and en-
gage in conversation re-
garding what they believe
will benefit the company.
Employees may feel more
valued if their ideas are
heard.

· Celebrate various
milestones. As a com-
pany, you can celebrate
milestones that are not
necessarily work-related,
such as when an employ-
ee has reached a certain
wedding anniversary or
if they have welcomed a
child.

Showing employee ap-
preciation through cre-
ative means can help staff
feel valued.

Employee appreciation ideas staff will love

610-377-3336
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Call to schedule your color treatment today434 Center St., Jim Thorpe, PA
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business consulting firms
in the United States. They
are a nationwide leader
serving privately held
companies and private
individuals, as well as
nonprofit organizations
and public entities. Kate
is a fan of historical trend
analysis and looking at
trends over quarters. But
she is justifiably frustrat-
ed when companies make
decisions based on old
data. She questions why
we demand real-time data
from every other aspect of
our lives - sports scores,
weather, traffic - but are
fine waiting days, weeks
or even months for busi-
ness data.

To Kate, real-time is
the time that matters
most. Yes, it is important
to combine real-time with
historical data and con-
text (no one wants to mis-
take a blip for a trend),

but not having fast, reli-
able data that presents
the “now” is a miss.

With more than 12,000
customers, over 2,500 val-
ued employees, and 21 of-
fices in the U.S., keeping
up with what is happen-
ing in the moment has ob-
viously paid off.

I hope these lessons
for unlocking business
growth inspire you as
they’ve inspired me. And
I hope they unlock your
own organization’s suc-
cess.

When SMBs thrive, so
do their communities. At
BILL we are dedicated
to serving the needs of
SMBs and accountants so
they can focus more on
running their businesses
and serving customers.
To learn more, visit Bill.
com.

UNLOCKING BUSINESS GROWTH
CONTINUED FROM PAGE 5

From local shopping and community
developments to national and world headlines, we
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Companies that val-
ue diversity, equity and
inclusion are wildly pop-
ular among workers. A
2021 survey from CNBC
and SurveyMonkey found
that 80 percent of workers
want to work for a compa-
ny that values those qual-
ities. Recognition of these
preferences can help com-
panies draw the most tal-
ented and team-oriented
professionals, potentially
setting them up for years
of success.

There’s no magic for-
mula for building a more
diverse workplace, and
such a goal likely won’t be
achieved overnight. How-
ever, company leaders
can try these strategies
as they look to build more
diverse workplaces and
reap the many rewards
that such efforts produce.

· Revisit certain hiring
practices. Staffs are built
through hiring practices,
so revisiting those poli-
cies can be a great place
to start when looking
to build a more diverse
workplace. One area to
consider concerns where
openings are posted. Di-
versityWorking.com bills
itself as the largest online
site for diversity, equity
and inclusion (DEI) jobs
and features postings in
a wide range of indus-
tries. Sites such as Di-
versityWorking.com and
RecruitDisability.org,
which connects employ-
ers with job seekers with
disabilities, including vet-
erans, can be great places
to attract applicants from
various backgrounds who
want to work at compa-
nies that value DEI.

· Emphasize diversity
in internship programs.
Estimates from the Na-
tional Association of
Colleges and Employers
indicate that around 70
percent of employers end
up offering their interns

full-time jobs, and near-
ly 80 percent of interns
accept those offers. Giv-
en those figures, empha-
sizing diversity within
internship programs can
serve as a good founda-
tion for building a more
diverse workplace when
interns graduate and be-
gin their careers.

· Provide diversity
training. Another way
to build a more diverse
workplace is to provide
diversity training. Such

training can raise aware-
ness of any lack of diversi-
ty at the company and also
illustrate how building a
more diverse workplace
benefits everyone. Diver-
sity training can include
unconscious bias train-
ing for human resources
professionals and anyone
else involved in the hir-
ing process. The Office of
Diversity and Outreach at
the University of Califor-
nia, San Francisco says
unconscious biases are
social stereotypes about

certain groups of people
that individuals form out-
side their own conscious
awareness. Unconscious
bias training can help HR
professionals and others
recognize and overcome
these biases.

A more diverse work-
place can benefit busi-
nesses in various ways.
Company founders and
leaders can embrace var-
ious strategies to make
their workplaces more di-
verse and inclusive.

How businesses can build a more diverse workplace

CALL 610-377-0450 or 1-800-770-4014

• Lehighton • Packerton • Jim Thorpe • Nesquehoning • Summit Hill
• Mahoning Valley • Andreas • Ashfield • Palmerton • Aquashicola • Beltzville

FIRST NATION
PHARMACY
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Not so long ago, job in-
terviews were conduct-
ed almost exclusively in
person. Hiring manag-
ers were able to assess
candidates during these
interviews, getting an
idea about everything
from the applicant’s skill
set to how he or she af-
fected the energy in the
room to body language
and the confidence of a
handshake.

Today a growing
number of interviews
are virtual. Many are
conducted via popular
video conferencing apps
like Zoom. In a recent
survey of talent lead-
ers and recruiters con-
ducted by the tech firm
Talview, 80 percent of re-
spondents said their hir-
ing process is now fully
remote. There are many
advantages to remote/
virtual interviews. They
tend to be more con-
venient for screening
applicants for remote
positions because the
applicant pool may be
coming from anywhere
around the world. Re-
mote interviews also can
be less time-consuming.

As useful as they can
be, remote interviews
are not foolproof. Tech-
nical snarls or uncoop-
erative conditions at
home can affect remote
interviews. Virtual in-
terviews also may not
give candidates an accu-
rate idea of the culture at
a given firm. But remote
interviews are likely
here to stay, so here’s
how candidates can put
their best (virtual) foot
forward.

Test the technology

Open the conferenc-
ing app and test links to
make sure that you can

get on the service and
understand how it func-
tions. Log in early, even
if it means sitting in a
virtual waiting room un-
til the meeting organizer
arrives. At least you’ll
be ensured of being on
time.

Have a cheat sheet at
the ready

A remote interview
gives candidates a dis-
tinct advantage, as they
can utilize notes without
it being obvious. Place
them just above the de-
vice camera or off to the
side slightly so you can
refer to them like one
may read a teleprompter
or cue cards on televi-
sion.

Use your space wisely

If you’ll be on video,
set up your space and
your appearance so that
it is professional but en-
gaging. Use your home
office environment to
make a strong impres-
sion. Keep background
clutter to a minimum. If
necessary, use a virtual
office backdrop, which
was preferred by 97 per-
cent of the 513 recruiters
that Harvard Business
Review observed and in-
terviewed over an eight-
month period in 2020.

Engage with the in-
terviewer and avoid dis-
tractions

Distractions can
knock you off of your
game and make you
come across as less en-

gaging to recruiters.
Ask housemates to
make themselves scarce
during the interview and
lock pets out of the room.
Silence your phone (if it
isn’t the device being
used for the interview)
and look into the camera
while speaking. Main-
taining eye contact is a
sign of respect and con-
fidence. If the interview-
er is speaking at length,
utilize the mute button
on your phone or con-
ferencing app to silence
ambient noise.

Remote interviews
are a large part of mod-
ern working environ-
ments. Mastering an
ability to interview re-
motely can help candi-
dates ace their next in-
terview.

How to navigate a remote interview

FREE CONSULTATION – 570-386-3888 – 1415 Blakeslee Blvd Dr East

Locally Call 610.681.6264L ll C ll

Time for a Spring
Cleaning?
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Service Today!

Quality Service Guaranteed!!
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Inflation has been
a hot topic for several
years running. Many
businesses have been
forced to raise their pric-
es in an effort to combat
a host of variables, in-
cluding materials costs,
labor shortages and
political uncertainty
across the globe. That’s
been hard on consum-
ers’ and business own-
ers’ pocketbooks, and
precisely when inflation
will simmer down re-
mains a mystery.

Though the cost of
many goods and services
has skyrocketed in re-
cent years, discussions
about inflation often
focus on the rising cost
of groceries. According
to USDA Economic Re-
search, food prices in
the United States rose
23.6 percent between
2020 and 2024. That’s led
many people to cut back
on luxuries like dining
out. As people dine out
less, they may be looking

to expand their culinary
horizons at home, and
that goal is best achieved
when the agricultural
sector is put in position
to meet consumer de-
mands. Indeed, that link
is just one of the many
ways that a thriving ag-
ricultural sector benefits
everyone.

· A strong agricultur-
al sector greatly benefits
the economy. Job cre-
ation is widely cited as
a pathway to economic
recovery, and a well-sup-
ported agricultural sec-
tor can create millions
of jobs. The agricultural
tech firm Sabanto esti-
mates 2025 began with
around 2.4 million un-
filled jobs within the ag-
ricultural sector. A 2022
report from Maryville
University indicated
the agricultural sector
contributes $7 trillion
to the U.S. economy, em-
ploying as much as 10.3
percent of the nation’s
workers. The link be-

tween a thriving agricul-
tural sector and a strong
economy is undeniable,
making it a worthy en-
deavor to support poli-
cies that prioritize agri-
culture.

· A thriving farm is
a productive farm. Mod-
ern grocery stores offer
an abundance of healthy
foods, and many of those
foods are grown on
farms. The Farm Bureau
reports that a single acre
of land can grow vari-
ous crops, producing as
much as 50,000 strawber-
ries or just under 2,800
bushels of wheat. Con-
sumers who enjoy visit-
ing grocery stores that
offer an array of fresh,
nutritious foods, includ-
ing fruits and vegeta-
bles, should know that
those options are only
available when a thriv-
ing agricultural sector is
prioritized.

· Farms are vital to
production of other prod-

ucts as well. Maryville
University notes a thriv-
ing agricultural sector
is involved in more than
just food production. IFP
Energies notes that bio-
based chemistry uses
raw materials derived
from biomass, such as
plants like wheat, corn
and potatoes, to produce
an array of products, in-
cluding inks, dyes and
detergents. So it’s not
just the foods people eat
that can be traced to a
thriving agricultural
sector. Bio-based chem-
istry also is considered
green because it pro-
motes a reduction of the
environmental impact of
industrial production.

There’s no shortage
of reasons to support a
thriving agricultural
sector. Indeed, consum-
ers from all walks of life
benefit in myriad ways
when the success of the
agricultural sector is
prioritized.

The many ways a thriving agricultural sector is beneficial

BUY RECYCLED
AND SAVE

When you buy products
made from recycled materials,
recycling keeps working. To find
out more, call 1-800-CALL-EDF.

M E D I A G R O U P

For the best in
COMMUNITY NEWS,

SPORTS and
ENTERTAINMENT

LIKE US ON

FACEBOOK

Call us to schedule your
septic cleaning today!

610-377-1971 • Lehighton

• RESIDENTIAL • INDUSTRIAL
• COMMERCIAL • CLEANING
• INSTALLATION • REPAIRS

Spring INTOAction
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PENTELEDATA FIBER NETWORKS
540 Delaware Ave. / Palmerton, PA 18071 / 800-281-3564 / www.penteledata.net

We’re Connecting People with
the Information They Need

PenTeleData began in 1994 with the idea of providing high-speed data and Internet connectivity
in Pennsylvania and New Jersey. In 1995, that vision came true. Our strategic partnership of com-
munications companies includes Services Electric Cable TV and Communications, Service Electric
Cablevision, Ironton Telephone, Palmerton Telephone, and Blue Ridge Communications. Collectively,
we have invested more than $300 million in fiber optic infrastructure with over 10,000 miles of fiber
optic cabling that serves existing customers in all facets of life from their homes to business, including
banking, healthcare, education, government, retail sales, and the wireless industry. Today, more than
thirty years later, we serve over 400,000 customers with connectivity solutions. We have private peer-
ing agreements with national content providers, interconnect agreements to expand our footprint for
businesses with multiple locations, and sixty nodes for diversity and redundancy.

We have over three decades of experience, so you can count on us for Broadband, Broadband Fiber,
Business Phone, Cloud-Based DDOS Mitigation, Dedicated Internet Access, Dark Fiber, Business
Phone, Managed Wi-Fi for multi-dwelling units, Endpoint Detection and Response, and several other
I.T. Services solutions.

Our greatest asset is being locally owned. It allows us to make decisions faster and support our
customers better for the customized solutions that drive productivity and success.
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A PRINTER THAT
CAN DO IT ALL.
• Books • Businessss Cards
• Brochures • CCCopies

• Envelopes • Letttterhead
• Magazines • PPPosters
and so much mmmore!!!

CONTACT US TO DISCUSS YOUR NEXT PRINTING PROJECT.

What’s better than
a box of chocolates?

594 Blakeslee Blvd. Dr. West
Lehighton, PA 18235

PPhone: 800.443.0377 - Ext. 3104
E-mail: mgriffith@tnonline.com
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