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Why Advertise with Us?
Times News Media Group is dedicated to providing tailored campaigns 
that align with the business goals and target audiences of our local 
advertisers. Our company provides a wide variety of multi-media
opportunities, including: print, digital advertising, content marketing, 
out-of-home, sweepstakes and contests, event sponsorships, and mailings.

With our engaged readers of the Times News and Lehigh Valley Press our 
business has provided trusted news to local citizens of Carbon, Schuylkill, 
Lehigh, Monroe, Northampton counties and the Lehigh Valley for over 50 
years. With over...

With so many ways to connect with unique, sought-after audiences that 
no other medium has access to, make sure you don’t overlook your next 
opportunity to grab your audience. Schedule a consultation to build 
your next advertising campaign.

21,064 Daily TN
Readers

30,452 Weekly LVP
Readers

63,600 Social 
Media Followers

10,000+ 
Contest/Promo
Participants

320+ Vending
Machine and Store
Locations

2,600+ Weekly
Newsletter Subscribers

28,000 Daily TN
Page Views

3,200 Daily LVP
Page Views
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Your Audience

INCOME
Carbon
$57,006

Lehigh
$63,897

TOTAL POPULATION
433,500
Carbon - 64,182
Lehigh - 369,318

HOUSING UNITS
Carbon - 34,883
Lehigh - 147,112

MEDIAN HOME VALUE
Carbon - $146,400
Lehigh - $208,200

HOUSING

EDUCATION

AGE

2

Less than High School

High School Grad

Some College

Bachelor’s Degree or Higher



Print Advertising
Reach over 50,000 engaged readers with print publication advertising. This 
local audience is not commonly found online and can be difficult to target 
by other means. Know that, when you place a print ad with Times News or 
Lehigh Valley Press, readers see your advertising as content on local 
businesses. According to the 2023 Pulse of America shopping survey, 
6 out of 10 Americans use newspaper ads to make purchasing decisions 
and it remains to be the number one medium in traditional advertising 
(in front of television, email, radio, and billboards).

	 Included in this section is information on our:
		  • Times News Rates and Ad Sizes
		  • Front Page Advertising and Noteables
		  • Content Marketing
		  • Print and Insert Rates
		  • Monthly Special Pages
		  • Special Edition Schedule
		  • News and Views

While it is commonly believed that most advertising lives digitally or on 
television, the most successful business strategies take on a multimedia 
approach: hitting different platforms at the same time. In fact, businesses 
who have used both traditional and digital advertising when promoting 
their products or services have shown 61 percent positive results including 
increased recognition and customers.
When advertising in our newspaper, you will be paired with our design team 
to craft eye catching ads that fit your needs or are welcome to provide an 
ad of your own. Print estimations of ads can be provided upon request.

What do readers look for when reading 
their local paper?

• Announcements • Events • Business News • Job Postings
• School News • Live Entertainment • Community News

• Restaurants and Bar Specials • High School and College Sports
• Religious Services and Churches • Things to do in their local area

Traditional 
Media Includes:

• Television
• Radio

• Newspapers
• Billboards

• Direct Mail
• Magazines
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TIMES NEWS 2025 RATE SHEET
EFFECTIVE JANUARY 1, 2025. Ask your TIMES NEWS adv. sales rep. about the savings with TIMES NEWS Contract Rates

CONTRACT RATES
Col. Inch - 1 Insert

Open Rate ..................................... $19.75
100” ................................................$17.85
300” ................................................$17.50
500” ................................................$17.35
700” ................................................$17.00
1,000” ........................................... $16.70
2,000” ........................................... $16.40
3,000” ........................................... $16.20
5,000” ........................................... $15.70
7,000” ........................................... $15.50
10,000” ......................................... $15.30

1x1
TUES

$19.75
$14.81

1x2
$39.50
TUES $29.62

1x3
$59.25
TUES $44.44

1x5
$98.75

1x7
$138.25

TUES
$74.06
Add Full 

Color
+ $67.60

TUES
$103.69

Add Full 
Color

+ $67.60

2x2
$79.00

TUES
$59.25

Add Full Color
+ $67.60

Add Full 
Color

+ $67.60

Add Full 
Color

+ $126.75

Add Full 
Color

+ $101.40

Add Full 
Color

+ $76.05

Add Full 
Color

+ $152.10

Add Full 
Color

+ $67.60

Add Full 
Color

+ $84.50

2x3
$118.50
TUES

$88.87

2x4
$158.00
TUES

$118.50

2x5
$197.50
TUES

$148.12

3x3
$177.75

TUES
$133.31

3x4
$237.00

TUES
$177.75

3x5
$296.25
TUES

$222.19

3x6
$355.50

TUES
$266.62

FULL PAGE $2,429.25
6 col. x 20.5”

QUARTER PAGE $622.13
3 col. x 10.5”

HALF PAGE
3 col. x 20.5”.....$1,214.63 6 col. x 10.5”.....$1,244.25

RATES CALCULATED AT OPEN RATE DISPLAY ROP FOR BLACK AND WHITE ADS. COLOR IS AN ADDTIONAL CHARGE. 
TN CONTRACT COMMITMENTS LOWER DISPLAY ROP RATES SUBSTANTIALLY. 

TUES 
$1,821.94

Add Full Color 
+$278.85

TUES 
$466.60

Add Full Color 
+$266.173 col. x 20.5 

$910.97

TUES
6 col. x 10.5

$933.19
3 col. x 20.5 

+$278.85

Add Full Color
6 col. x 10.5

+$278.85

Add Full Color
+ $67.60

Add Full Color
+ $67.60

Add Full Color
+ $67.60

TIMES NEWS 2025 RATE SHEET
EFFECTIVE JANUARY 1, 2025. Ask your TIMES NEWS advertising sales rep. about the savings with TIMES NEWS Contract Rates

Studies show 
a minimum of 

3 exposures to a 
brand is needed 
for a consumer 

to consider 
a product.

Commitment Pricing

Section Specific
Pricing

Business Service
1x1_ ____________ $136.76
1x1.5____________ $205.14
1x3_ ____________ $410.28
2x1_ ____________ $273.52
2x1.5____________ $410.28
2x2_ ____________ $547.04

One month (26 insertions)

Comic Page
3x2_ ____________ $284.40

*6 day minimum run (add $47.40/day)

6x2_ ____________ $568.80
*6 day minimum run (add $94.80/day)

Weather Page
1x7_ ___________ $1,017.84

One month (24 insertions)

One Month (26 insertions)

For more 
commitment pricing 

ask your ad rep.

Display
$7.90*

PER DAY
($205.40 per 
column inch)

Classified
Display
$5.26*

PER DAY
($136.76 per 
column inch)

*No Sunday publication
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Front Page ‘Note’ables
A re-usable sticker
With special adhesive, your ad can be 
peeled off and re-fixed to anything else 
for our readers to keep your ad in mind.
A variety of unusual standard 
shapes are available. 
Ask your Ad Rep. for more details 3in x 3in

Reservations and camera-ready 
copy due 21 days prior to insertion 

date for testing. (Mon.-Fri.)

TIMES NEWS NOTEables Pricing (Based on 10,500 Distribution*) 
Full run - $844.73

LEHIGH VALLEY PRESS NOTEables Pricing Ranges and Distribution*
East Penn Press – 3,400 
Parkland Press – 2,600
Whitehall-Coplay Press – 1,800
Northwestern Press – 1,700
Northampton Press – 1,900
Salisbury Press – 900
Catasauqua Press – 1,500
Bethlehem Press – 2,600 

*Please note distribution as of November 2025.  Please check with ad rep for current numbers.

10,000 min. - $804.50
12,500 - $1,005.63
15,000 - $1,206.75
17,500 – $1,407.88
20,000 - $1,609.00
25,000 - $1,835.00
Full run 17,000 - $1,367.65

LEHIGH VALLEY PRESS NOTEables Pricing 
(One side-includes Process color) 
Distribution 
NOTE:  10,000 MINIMUM 
10,000 – 22,000 
22,001 – 69,000 

Cost Per Thousand 
$80.45        CPM
$73.40        CPM

Other shapes, scented and numbered options 
are available at additional pricing.

Front Page, Front of Mind

Rates based on rate card rates as of January 1, 2025 and subject to 
current rate card.Contract advertisers earn inches toward their contract 

obligation based on the paid space of the ad and number of zones.

The FRONT PAGE of the FIRST SECTION
TOP - 6 columns (9.888”) wide by 1” tall including Full Color!
   Full Circulation - $642.92 per day
      Flat rate - contract rates and repeat discounts do not apply.

BOTTOM
   - 6 columns (9.888”) wide by 2” tall  Full Circulation - $422.25 per day
   - 6 columns (9.888”) wide by 3” tall  Full Circulation - $633.35 per day
      Full color, Flat rate - contract rates and repeat discounts do not apply.

The FRONT PAGE of the SECOND SECTION - SPORTS
   - 6 columns (9.888”) wide by 2” tall including Full Color!
   Full Circulation - $362.15 First Day
      Flat rate - contract rates do not apply. Repeat discount of 25% (within 5 publishing days).
      No copy changes. $271.61 repeat per day (First page of second section only)

The FRONT PAGE of the FIRST SECTION
TOP - 4 columns (6.555”) wide by 1” tall including Full Color!
Pricing per week: must run in all 4 zones - $662.00
BOTTOM
   - 5 columns (8.222”) wide by 2.5” tall including Full Color!
Pricing per week: must run in all 4 zones - $606.00

The FRONT PAGE of the FOCUS SECTION
   - 6 columns (9.888”) wide by 2” tall including Full Color!
Pricing per week: must run in all 4 zones - $594.20

The FRONT PAGE of the SECOND SECTION - SPORTS
   - 6 columns (9.888”) wide by 2” tall including Full Color!
Pricing per week:
1 zone - $214.10   2 zones - $321.14   3 zones - $428.22   4 zones - $535.24
Note: No charges between zones and no additional discounts given for other weeks to run the same ad in these positions.
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INSIDE TODAY

139th Year #235

Classified......................... 16
Comics ............................ 14
Entertainment .................. 12
Lifestyle ........................... 15
Nation/World...................... 7
Obituaries .......................... 4
Opinion .............................. 6
Sports ................................ 9

NEWS 24/7
www.tnonline.com

Follow us on Facebook and
Twitter @Times_News

FRIDAY

JANUARY 7, 2022

Serving the people of Carbon, Schuylkill, Lehigh, Monroe & Northampton counties‘Selfie Saturday’ planned
in Lehighton.

5

Tamaqua boys swim
past Pottsville.

9

Jim Thorpe man’s photo
appears in NYC collage.

15

Have a problem with deliveryof your Times News?
Call 800-596-6397

Want to place a classified
DURING THE DAY?
Call 610-377-2051 or800-443-0377, Ext. 3173 or 3109

Want to place a
classified ad 24/7?

Call 610-377-2051 or800-443-0377, Ext. 3173 or 3109

Have an item for
“Things To Do Around Town?”Call 610-377-2051 or

800-443-0377, Ext. 3109

Email your sports scores
and results to

tnsports@tnonline.com

Want to have your social news
published? Email

tnlifestyles@tnonline.com
for more information.

75¢

40¢
NEWS
STAND
HOME
DELIVERY

TIMES NEWS

all who
served

WEATHER
TONIGHT: Mostly
clear. Low 16.
TOMORROW: Sunny.High 30. Low 20.

“I do not believe thatsheer suffering teaches.If suffering alone taught,all the world would bewise. To suffering mustbe added mourning,understanding, patience,love, openness and thewillingness to remainvulnerable.”
Anne Morrow Lindberg,

American author
(1906-2001)

THOUGHT

Carbon County Courtheard several hours oftestimony yesterday onan action by St. Mark’sEpiscopal Church, JimThorpe, protesting theproposed move of the PALiquor Store in that com-munity to SusquehannaStreet.
President Judge JohnP. Lavelle presided
over the proceedings,during which time thecongregation membersopposed the relocation ofthe liquor store from 331Center St., Jim Thorpe, to34 Susquehanna St.

The congregation
members cite the closeproximity of the proposedlocation to its church.Among those testifyingwas the Rev. Joseph K.Hammond Jr., rector,who said the dignity ofthe church would sufferif the liquor store waslocated near the church.

ON THIS DATE
JANUARY 7, 1984

BY TERRYAHNER
TAHNER@TNONLINE.COM

Cars were covered with snowFriday morning, a reminder thatwinter is alive and well.The snow had largely come toan end as of early this morning,though some area school districtswere on two-hour delays, and oth-ers closed.
Lehighton, Palmerton, Tam-aqua, and Weatherly school dis-tricts were closed.
Northern Lehigh and Northwest-ern Lehigh school districts were on2-hour delays.
Panther Valley, Jim ThorpeSchool District and Pleasant Valleyoffered virtual instruction.In what marked the first realsnowstorm of the winter, much ofthe area received between 2 to 4inches of snow, said Tyler Roys, asenior meteorologist with Accu-Weather.

Roys cautioned that while themajority of major highways andother streets were cleaned up, thereis still the threat for roads to freezeup as temperatures dip throughoutthe day and into the evening hours.“There’s going to be some melt-ing going on; anything that is nottreated by late afternoon or earlyevening is going to freeze, lead toicy spots later tonight into tomor-row morning,” Roys said. “It didwhat it was supposed to do.”Roys noted we aren’t out of thewoods just yet, as icy conditions arestill expected Sunday morning.“Areas likely to see icing last the

BYAMYMILLER
AMILLER@TNONLINE.COM

Carbon County has up-dated its masking policyfor employees and visi-tors in an attempt to slowthe spread of COVID-19.The county commis-sioners announced thechange on Wednesdayafternoon, saying thatall employees and visi-tors who enter any coun-ty-owned or leased build-ing are required to wear amask, effectively immedi-ately.
In addition, masksmust be worn by every-one who travels in com-mon areas, includinghallways, elevators, re-strooms and stairways.Employees should con-tinue to wear their maskwhen dealing with thepublic, and if they cannot

Carbon
requires
masks
Policy in place for
employees, visitors
at county buildings

BYAMY LEAP
ALEAP@TNONLINE.COM

The Monroe CountyCommissioners meetingon Wednesday openedwith a major announce-ment about a topic mostpeople gave up on a longtime ago: a commutertrain.
“A funding opportuni-ty has presented itself toprovide the restoration ofthe long-awaited rail pas-senger service. Amtrakhas proposed to operate anew corridor in Scranton,the Poconos and in NewYork City, and has calcu-lated the economic benefitof this rail passenger cor-ridor,” said ChairwomanSharon Laverdure.

The calculated eco-nomic benefit of this railpassenger corridor is $7million annually.
The state of Pennsyl-vania and the Pennsylva-nia Northeast Regionalrailroad authority have

Monroe board
supports train

BLANKET OF SNOW

First storm brings 2-4 inches

BY JARRAD HEDES
JMHEDES@TNONLINE.COM

A Jim Thorpe developer hasproposed a 1,000-spot parking lotatop Flagstaff Road but needs azoning amendment or varianceto make it happen.
Jake Arner told boroughcouncil during a workshopmeeting Thursday night hecould produce the parking lot at

his Canyon Rim Estates residen-tial development within a yearand has the investors to backthe project. Council would needto amend its zoning ordinance toallow public parking in the “S”zoning district.
“What we’re really talkingabout is temporary parking un-til the borough can make plansto deal with traffic and the prob-lems downtown with parking,”Arner said. “Think of it as asafety valve. If we can get zoningapproval, we can start the plan-ning process.”

The idea has been discussed

at previous council meetingsbut gained little traction. OnThursday night, Mayor MichaelSofranko cautioned council thatthe Mauch Chunk Creek water-shed, which supplies the westside of town’s drinking waterand is under consideration fordesignation as a high qualitystream, is in the same zoningdistrict as Arner’s property.While Arner said his property isnot in the watershed and wouldhave no adverse impact on wa-ter quality, Sofranko suggestedthat a zoning change could openthe door for a property owner

closer to the creek to do a projectthat could harm it.
“What is developed withinthat zoned district can contam-inate the aquifer,” Sofrankosaid. “Changing an ordinancethat helps protect the quality ofour water just to benefit a park-ing lot does not sit well withme. We can put a parking deckanywhere, but we only have oneplace to get water.”

To get around that issue,Arner said the borough has theability to zone various parcels in

JT developer proposes parking lotZoning change needed to allow
Flagstaff project; hearing next
week on Ferris wheel

A snow plow clears the lot at Turkey Hill Minit Market in Hometown, while early commuters stop for
gas at 6:55 a.m. Friday. Snowfall amounts varied throughout the area with higher elevations seeing 3
and 4 inches. DONALD R. SERFASS/SPECIAL TO THE TIMES NEWS

Snow decorates South Street in Jim Thorpe on Friday morning.JAMES LOGUE JR./SPECIAL TO THE TIMES NEWS

See PROPOSES on Page 2

SeeREQUIRES on Page 2

See SUPPORTS on Page 2

See SNOW on Page 2

sluhn.org/miners

Content Marketing Package
$499

$399 - Digital only content
(includes everything listed below except 3x10.5 print ad) 

Includes:
• Content article (approximately 750 words, 
supplied by customer)
- Listed on the tnonline.com home page under the paid 
content section for 24 hours. After the first day, article 
will be moved to the Advertising page under the paid 
content section indefinitely

• 3x10.5 print ad in the Times News which will 
contain the content marketing article. Ad will 
publish within one week of tnonline.com debut

• 20,000 digital impressions within 30 days on 
tnonline.com directing readers to the article

• Facebook post with link to article the day it will appear 
online

BOOST IT! $25 add-on to boost the 
Facebook Post as an ad.

We welcome all content that meets our editorial guidelines. We reserve the right to edit content to correct spelling or grammar.
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2025 Print & Insert Rates
C.P.M. Cost Per Thousand

8 1/2 x 11
Printed 1 Side - Black Ink Only

Distribution_____________________ C.P.M.
2,000 - 2,499_____________________$100
2,500 - 4,999_____________________ $91
5,000 - 9,999_____________________ $88
10,000 - $14,999_________________ $86
15,000 - 19,999_ _________________ $82
20,000+_________________________ $80

8 1/2 x 11
Printed 2 Sides - Black Ink Only

Distribution_____________________ C.P.M.
2,000 - 2,499_____________________$126
2,500 - 4,999_____________________$106
5,000 - 9,999_____________________$101
10,000 - $14,999_________________ $97
15,000 - 19,999_ _________________ $92
20,000+_________________________ $91

11 x 17
Printed 2 Sides - Black Ink Only

Folded to 4 page 8 1/2 x 11
Distribution_____________________ C.P.M.
2,000 - 2,499_____________________$218
2,500 - 4,999_____________________$189
5,000 - 9,999_____________________$168
10,000 - $14,999_________________$151
15,000 - 19,999_ _________________$146
20,000+_________________________$144

Local Pre-printed Inserted Charges
single sheet inserts_________________________________________________________ $36 CPM
up to 16 tab pages or 8 broadsheet pages______________________________________ $46 CPM
20 to 24 tab pages or 10-12 broadsheet pages__________________________________ $51 CPM
28 to 32 tab pages or 14-16 broadsheet pages__________________________________ $56 CPM
36 to 40 tab pages or 18-20 broadsheet pages_ ________________________________ $61 CPM
48 tab pages or 24 broadsheet pages_ ________________________________________ $66 CPM

Talk to your sales representative for pre-print frequencies or 100 or more per year.
Pre-prints may be zoned - maximum size 10 1/2” x 11”. Larger sizes must come quarterfolded.

Additional Options:
(price per 1,000 copies)

One Color_______________ $22.00 per side
Two Colors_ _____________ $23.00 per side
Full color________________ $24.00 per side
Pastel Paper (8.5x11)_______________ $13
Gloss Paper (8.5x11)_____________ $24.50
Bright Paper (8.5x11)____________ $25.00
Folding_ __________________________ $30
Perforations_______________________ $30

Please contact your Advertising Representative for circulation figures for desired distribution.

Insert copy deadline for print & inserts due 2 to 3 weeks prior 
to insertion date desired.

Deadline varies depending on size, copy and print time availability.

All inserts designed and printed by 

Have inserts pre-printed? Get them inserted with our pre-print rates.
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2025 Monthly Special Pages
Target readers who are looking for your particular services and/or offers. 

These monthly special pages provide opportunities to frame your business in special 
sections at discount pricing. Join other advertisers in highlighting your business. 

Ads must be approved before deadline.

Pages	 Deadline	 Publication	 Ad Sizes (col. X in.)	 Pricing
January				  
Job Opportunity	 December 3 & Jan 15	 January 7 & 21	 Refer to Classified Pricing	
Health and Fitness	 January 8	 January 14	 Refer to Special Page Pricing	
Here’s My Card	 January 9	 January 15	 2 x 2	 $41.47
Financial Planning	 January 15	 January 21	 Refer to Special Page Pricing	  
February 				  
Boy Scout Week 	 January 28	 February 3	 Refer to “What A Day” Pricing	
Valentine’s Day	 January 29	 February 4	 Refer to Special Page Pricing	
Big Game	 January 29	 February 4	 Refer to Special Page Pricing	
Job Opportunity	 Jan 29 & Feb 12	 February 4 & 18	 Refer to Classified Pricing	
Here’s My Card	 February 13	 February 19	 2 x 2	 $41.47  
March				  
Spring Thing	 February 26	 March 4	 Refer to Special Page Pricing	
Job Opportunity	 Feb 26 & March 12	 March 4 & 18	 Refer to Classified Pricing	
Girl Scout Week	 March 4	 March 10	 Refer to “What A Day” Pricing	
Health and Fitness	 March 5	 March 11	 Refer to Special Page Pricing	
Here’s My Card	 March 19	 March 13	 2 x 2	 $41.47  
April				  
Fishing 	 March 26	 April 1	 Refer to Special Page Pricing	
Job Opportunity	 March 26 & April 9	 April 1 & 15	 Refer to Classified Pricing	
Health and Fitness	 April 2	 April 8	 Refer to Special Page Pricing	
Easter Services	 April 9	 April 15	 Refer to Special Page Pricing	
Here’s My Card	 April 10	 April 16	 2 x 2	 $41.47  
Gardening	 April 16	 April 22	 Refer to Special Page Pricing	
May				  
New Homeowners Day	 April 25	 May 1	 Refer to “What A Day” Pricing	
Mother’s Day	 April 30	 May 6	 Refer to Special Page Pricing	
Job Opportunity	 April 30 & May 14	 May 6 & 20	 Refer to Classified Pricing	
Health and Fitness	 May 7	 May 13	 Refer to Special Page Pricing	
Here’s My Card	 May 15	 May 21	 2 x 2	 $41.47  
June				  
National Auto Service Professional Day	 May 27	 June 2	 Refer to “What A Day” Pricing	
Job Opportunity	 May 28 & June 11	 June 3 & 17	 Refer to Classified Pricing	
Father’s Day	 June 4	 June 10	 Refer to Special Page Pricing	
Health and Fitness	 June 4	 June 10	 Refer to Special Page Pricing	
Here’s My Card	 June 12	 June 18	 2 x 2	 $41.47  
United Way Day of Action	 June 17	 June 21	 Refer to “What A Day” Pricing	
National Beautician’s Day	 June 20	 June 26	 Refer to “What A Day” Pricing	
National Insurance Awareness Day	 June 24	 June 28	 Refer to “What A Day” Pricing	

Classified Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (3 x 2)	 $59.17
3 x 3	 $88.76 
3 x 4	 $118.35 
3 x 5	 $147.94 

“What a Day” Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (2 x 2)	 $79.00 
2 x 3	 $118.50 
2 x 4 	 $158.00 
2 x 5	 $197.50 
4 x 3	 $237.00 

Special Pages Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (2 x 2)	 $59.25 
2 x 3	 $88.87 
2 x 4	 $118.50 
2 x 5	 $148.12 
4 x 3	 $177.75
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Pages	 Deadline	 Publication	 Ad Sizes (col. X in.)	 Pricing
July				  
Job Opportunity	 June 25 & July 9	 July 1 & 15	 Refer to Classified Pricing	
Christmas in July	 July 2	 July 8	 Refer to Special Page Pricing	
Health and Fitness	 July 2	 July 8	 Refer to Special Page Pricing	
Here’s My Card	 July 10	 July 16	 2 x 2	 $41.47  
August				  
4-H 	 July 29	 August 2	 Refer to “What A Day” Pricing	
Back To School	 July 30	 August 5	 Refer to Special Page Pricing	
Job Opportunity	 July 30 & Aug 13	 August 5 & 19	 Refer to Classified Pricing	
Health and Fitness	 August 6	 August 12	 Refer to Special Page Pricing	
Here’s My Card	 August 14	 August 20	 2 x 2	 $41.47  
September				  
Fall Happenings	 August 27	 September 2	 Refer to Special Page Pricing	
Job Opportunity	 Aug 27 & Sept 10	 September 2 & 16	 Refer to Classified Pricing	
Health and Fitness	 September 3	 September 9	 Refer to Special Page Pricing	
Here’s My Card	 September 11	 September 17	 2 x 2	 $41.47  
National Hunting & Fishing	 September 17	 September 23	 Refer to Special Page Pricing	
October				  
National Fire Prevention Week	 September 30	 October 6	 Refer to “What A Day” Pricing	
Fall Bargains	 October 1	 October 7	 Refer to Special Page Pricing	
Job Opportunity	 October 1 & 15 	 Oct 7 & 21	 Refer to Classified Pricing	
Breast Cancer	 October 1	 October 7	 1 x 2	 $29.62 
Women in Business	 October 8	 October 14	 2 x 3	 $88.87 
Health and Fitness	 October 8	 October 14	 Refer to Special Page Pricing	
Here’s My Card	 October 9	 October 15	 2 x 2	 $41.47 
Trick or Treat	 October 15	 October 21	 1 x 3	 $44.44 
November				  
Hunting	 October 29	 November 4	 Refer to Special Page Pricing	
Job Opportunity	 Oct 29 & Nov 12	 November 4 & 18	 Refer to Classified Pricing	
Health and Fitness	 November 5	 November 11	 Refer to Special Page Pricing	
Veteran’s Day	 November 5	 November 11	 Refer to “What A Day” Pricing
Here’s My Card	 November 13	 November 19	 2 x 2	 $41.47  
Black Friday	 November 19	 November 25	 Refer to Special Page Pricing	
December				  
National Day of Giving	 November 26	 December 2	 2 x 3	 $88.87 
Gift Certificate	 November 26	 December 2	 2 x 2 	 $59.25 
Job Opportunity	 Nov 26 & Dec 10	 December 2 & 16	 Refer to Classified Pricing	
Health and Fitness	 December 3	 December 9	 Refer to Special Page Pricing	
Gift Guide	 December 3	 December 9	 Refer to Special Page Pricing	
Christmas Eve Services	 December 10	 December 16	 Refer to Special Page Pricing	
Here’s My Card	 December 11	 December 17	 2 x 2	 $41.47 
New Years Eve	 December 17	 December 23	 Refer to Special Page Pricing	

Classified Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (3 x 2)	 $59.17
3 x 3	 $88.76 
3 x 4	 $118.35 
3 x 5	 $147.94 

“What a Day” Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (2 x 2)	 $79.00 
2 x 3	 $118.50 
2 x 4 	 $158.00 
2 x 5	 $197.50 
4 x 3	 $237.00

Special Pages Pricing	
Ad Sizes (col. X in.)	 Pricing	
Business Card (2 x 2)	 $59.25 
2 x 3	 $88.87 
2 x 4	 $118.50 
2 x 5	 $148.12 
4 x 3	 $177.75

2025 Monthly Special Pages Continued
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2025 Special Edition Schedule
Put your business at the forefront of these special publications. Inserted in the 

Times News and Lehigh Valley Press, these special booklets offer readers information on 
upcoming events, important skills, and valuable advice throughout the year. These 

highly popular special editions provide unique opportunities for your business to be front 
and center to engage audiences with specific interests and hobbies.

Special Edition	 Ad Deadline	 TN Pub Date	 LVP Pub Date	 Type	

January				  
Puzzle Book	 January 6	 January 23	 January 22 & 23	 Mini	
Bridal*	 January 13	 January 30	 January 29 & 30	 Mini	
	  
February 				  
Medical Book*	 January 27	 February 13	 February 12 & 13	 Mini	

March				  
Spring Education Guide*	 February 17	 March 6	 March 5 & 6	 Mini	

April				  
Legal Guide*	 March 17	 April 3	 April 2 & 3	 Mini
Spring Home & Garden*	 March 24	 April 10	 April 9 & 10	 Tab	

May				  
Business Journal	 April 14	 May 1	 April 30 & May 1	 Mini	
Staycation*	 April 21	 May 8	 May 7 & 8	 Mini	
Spring Car Care*	 April 28	 May 15	 May 14 & 15	 Mini	

June				  
TN Graduation	 TBD	 TBD		  Tab	
LVP Graduation	 TBD		  TBD	 Tab	
Schnecksville Fair	 TBD	 TBD	 TBD	 Tab	

August				  
Carbon County Fair	 TBD	 TBD		  Mini	
West End Fair	 July 28	 August 14	 August 13 & 14	 Mini	
High School Football	 TBD	 TBD		  Tab	
High School Fall Sports	 TBD		  TBD	 Tab	

September				  
Palmerton Festival	 August 18	 September 4		  Mini	
Fall Car Care*	 August 29	 September 18	 September 17 & 18	 Mini	
Fall Home & Garden*	 August 8	 September 25	 September 24 & 25	 Tab	

October				  
Readers’ Choice	 TBD	 TBD		  Tab	
Senior Guide*	 September 30	 October 17	 October 16 & 17	 Mini	

November				  
Cookbook	 October 21	 November 7	 November 6 & 7	 Mini	
Gift Guide	 TBD		  TBD	 Mini	

*ads 1/4 page or larger in these editions receive a FREE press release of equal size.
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PUBLISHED EVERY WEEK

2024 - 2025 Rate Card

VALUE ADDED PACKAGE
Full color

Guaranteed placement
Change ad copy weekly

Pick up following week in Times News
Included full color 1/8 page quarterly

First Publish Date:
Friday 

December 13, 2024

BENEFITS
Full color

Guaranteed placement
Change ad copy weekly

Pick up following week in Times News
Included full color 1/8 page quarterly

	 AD SIZE	 52 WEEK	 26 WEEK

		  $12.00	 $14.00

	 2”	 $24.00	 $28.00
	 3”	 $36.00	 $42.00
	 4”	 $48.00	 $56.00
	 5”	 $60.00	 $70.00
	 6”	 $72.00	 $84.00
	 7”	 $84.00	 $98.00
	 8”	 $96.00	 $112.00
	 9”	 $108.00	 $126.00
	 10”	 $120.00	 $140.00
	 11”	 $132.00	 $154.00
	 12”	 $144.00	 $168.00
	 13”	 $156.00	 $182.00

PREMIUM POSITIONS

	 Skybox 10”	 $120.00	 $140.00
	 Side Strip 18”	 $216.00	 $252.00
	Left Bottom Strip 12”	 $144.00	 $168.00
	Right Bottom Strip”	 $144.00	 $168.00

Rate per inch

*Advertising spaces are available on a first come, first serve basis
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Digital Advertising
	 Place your business in front of over 31,000 daily users on search 
engine preferred webpages.  and  offer 
relevant, trusted local news that hits the top results in search engine 
algorithms. We offer special package rates when you schedule print and 
digital advertising with Times News Media Group.
	 Want to build your social media presence? Try our customizable 
Facebook Advertising that targets your ideal audience.* With only 4 per-
cent of Facebook followers receiving your page’s content, this is great for 
maximizing your page effectiveness and building brand awareness for 
your business.
	 If you want to stand out with a unique digital promotion, check out 
our sweepstakes, quizzes and surveys that allow you to build an interactive 
and memorable experience for your customers.
	 NEW! Got an event you want to promote? We have you covered with 
our ticketing and community calendar. Post your event on our website, sell 
tickets, and be featured in our weekly newsletter with over 3,000 subscribers 
completely free for hosts.
	 Ask about how you can receive details on digital impressions, 
reporting, lead generation and more when you invest 
in your business’ digital advertising.

*Facebook Advertising requires an active Facebook account and advertiser approval.

	 Included in this section is information on our:
		  • Digital Rates
		  • Print & Digital Packages
		  • Sponsored Facebook Advertising
		  • Sweepstakes, Quizzes and Surveys
		  • Ticketing & Community Calendar

6 out of 10 Americans make purchasing decisions based on 
advertising in news brands. Especially in these industries.

• Appliances • Automobiles • Auto Maintenance • Financial Services
• Drug Stores • Educational Opportunities • Electronics • Groceries
• Home Furnishings •Home Improvement • Jewelry • Liquor Stores

• Sporting Goods • Restaurants and Bars • Home Services

Google loves 
news websites because 

they are trusted and 
frequently updated. 

Which is why news websites 
appear on top of 

search results.

12



Ads that 
appear in news brands are regarded 
as more trust 

worthy by 82% 
of consumers.

Digital Only
Rates
Run of Site

Starting at $200 for 20K impressions
(+$50 for each additional 5K)

Contract Rate:
Starting at $160 for 20K impressions

(+$40 for each additional 5K)

Obituary Page Targeting
Starting at $230 for 20K impressions

(+$57.50 for each additional 5K)

Contract Rate:
Starting at $184 for 20K impressions

(+$46 for each additional 5K)

Ad Sizes on Site
970x90

Top & Bottom Leaderboard

300x600
Right Hand Rail

300x250
Right Hand Rail & In Story

320x50
Mobile

728x90
Tablet Top & Bottom
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Print & Digital Packages*

*packages are a minimum of 3 months

(4) 2x2 full color ads per month
10,000 digital impressions

$149.00 per month
(8) 2x2 full color ads per month

20,000 digital impressions

$299.00 per month
(8) 2x4 full color ads per month

40,000 digital impressions

$599.00 per month
(8) 4x5 full color ads per month

75,000 digital impressions

$999.00 per month
(8) 3x10 full color ads per month

112,500 digital impressions

$1,499.00 per month

2x2

2x2

2x4

4x5

3x10
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Sponsored
        Facebook Advertising

Get your message to your 
ideal audience with

TARGETED
Facebook Ads.

Customize the ad to fit 
your advertising needs. 

Reach new customers, drive 
people to your website 
or page, promote your 

event, get in contact with 
customers and much more.

Sponsored Ad Packages
$250 package 

12,000-15,000 targeted impressions*

$500 package 
24,000-30,000 targeted impressions*

$750 package 
36,000-45,000 targeted impressions*

$1,000 package 
48,000-60,000 targeted impressions*

15
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2025 Sweepstakes, Quizzes, and Surveys
Provide a unique, interactive promotional experience with sweepstakes, quizzes and 

surveys. Whether you’re the sole sponsor or team up with other businesses, these 
interactivies are perfect for anyone who’s looking to reach customers, old and new, 

that may be otherwise difficult to engage.

Or choose from any of these popular sweepstakes ($1,747.40 value):

Custom Interactive Pricing

$199 plus
$50 gift card

(minimum prize value)

- logo on (4) 3x5 print ads in the Times News
- (2) Facebook posts
- e-blast to over 10,000 participants
- 2 week hosting on tnonline.com
- 700 x 220 pxl banner on tnonline.com 
   (smaller on mobile)
- List containing opt-in participants
   (Name, emails and phone numbers)

January

Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: January 18-31
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card

February
What is Love?
Participants submit written responses on their definition of love.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: February 1-14
Sponsors: 3 min - 5 max
Price: $75 plus one $15 gift card to a kid-friendly 
food/experience

March
St Patty’s Day Sweepstakes (SOLO)
Participants enter to win a prize and opt-in for more information 
on the business
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: March 1-14
Sponsors: 1 max
Price: $199 plus $50 gift card

Who is your Favorite teacher? (SOLO)
Participants enter to send a flower delivery to their favorite 
teacher
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: March 1-14
Sponsors: 1 max
Price: $199 plus $100 flower delivery

Ham Giveaway
Participants enter to win a ham for the holidays.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: March 15-28
Sponsors: No limit
Price: Trade accepted from advertisers for ham certificates

Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: March 17-30
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card
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April
Mother’s Day (SOLO)
Participants enter to send a flower delivery to their mother.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: April 14-27
Sponsors: 1 max
Price: $199 plus $100 flower delivery

Clean Home Giveaway (SOLO)
Participants enter to win a prize and opt-in for more information 
on the business.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: April 18 - May 1
Sponsors: 1 max
Price: $199 plus $500 certificate for cleaning services

PROMposal 
Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: April 1-14
Sponsors: 3 min - 5 max
Price: $75 plus one $25 gift card

May

Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: May 16-29
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card

June
4th of July
Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: June 6-19
Sponsors: 3 min - 5 max
Price: $75 plus prize

July

July

Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: July 18-31
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card

August
High School Football 
Participants submit predictions on scores for High School 
Football games for 12 weeks in order to earn points to win a 
prize each week, with a grand prize at the end.
Includes: logo on (12) 3x8.5 print ads in the Times News, 
2 Facebook posts, e-blast, 700 x 220 pxl banner
Run Dates: August 22 - November 14
Sponsors: 3 min
Price: $75 plus (13) $15 gift cards

First Day of School
Participants submit photos of their kids’ first day of school.
Includes: logo on (4) 3 x 5 print ads in the Times News, 
2 Facebook posts, e-blast, 700 x 220 pxl banner
Run Dates: August 25 - September 17
Sponsors: 3 min - 5 max
Price: $75 plus one $15 gift card to a kid-friendly 
food/experience

September

Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: September 17-30
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card
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October
Spookiest kid sweepstakes
Participants submit photos of their kids’ dressed for Halloween.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: October 3-16
Sponsors: 3 min - 5 max
Price: $75 plus one $15 gift card to a kid-friendly 
food/experience

Turkey giveaway
Participants enter to win a free Turkey certificate for the holidays.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: October 24 - November 6
Sponsors: No limit
Price: Trade accepted from advertisers for turkey certificates.

November

November
Participants pick their prize from among the sponsored 
businesses.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: November 17-30
Sponsors: 6 min - 10 max
Price: $75 plus one $25 gift card

Ham Giveaway
Participants enter to win a ham for the holidays.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: November 24 - December 7
Sponsors: No limit
Price: Trade accepted from advertisers for ham certificates.

December
Countdown to Christmas Sweepstakes
Participants enter daily for a chance to win a $50 gift certificate 
each day with a $600 grand prize on day 13 of the contest.
Includes: logo on (6) 3x5 print ads in the Times News, 
exclusive Facebook post on the business’ prize day, e-blast, 
700x220 pxl banner, list of opt-in participants
Run Dates: December 1-14
Sponsors: 12 min
Price: $199 plus (2) $50 gift cards

Elf on a shelf
Participants submit photos of their Elf on a Shelf.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner
Run Dates: December 6-19
Sponsors: 3 min - 5 max
Price: $75 plus one $15 gift card to a kid-friendly 
food/experience

Holiday Lights (SOLO)
Participants submit photo of their Holiday Home Light display for 
a prize and opt-in for more information on the business.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: December 12-25
Sponsors: 1 max
Price: $199 plus $50 gift card

Show us your Christmas Tree (SOLO)
Participants submit photo of their Christmas Tree for a prize and 
opt-in for more information on the business.
Includes: logo on (4) 3x5 print ads in the Times News, 
2 Facebook posts, e-blast, 700x220 pxl banner, list of opt-in 
participants
Run Dates: November 28 - December 11
Sponsors: 1 max
Price: $199 plus $50 gift card

Wanna be the next 
“Readers’ Choice”?

Ask about our Readers’ 
Choice Packages & Services.

Runs July - August
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LOCAL EVENT TICKETING
powered by local media
Our Ticketing is the only ticketing platform created exclusively for 
our market’s local, community events. It’s free, easy to use, and 
fully customizable with all-access ticketing features to meet your 
event’s unique needs.

Most importantly, our ticketing platform is supported by local 
media. We let you tap into our massive audience to attract even 
more local ticket buyers!

Features
• Customizable event and 
   organization web pages to 
   highlight your events

• Scan & sell tickets at the door
   Event app available on iOS & 
   Android

• Reserved seating and general 
   admission tickets
   seating chart builder for row 
   seating or tables

• Flexible ticket management 
   to comp, refund, or exchange 
   ticket orders

• Customize your tickets with 
   your logo or sponsor logos

• Accept donations at checkout

• Exportable customer and 
   event reporting

• Promo Codes

• Schedule multiple ticket types 
   and prices
   early bird, kids, day-of

• Customizeable registration 
   questions and waivers

• Full tech support

TI
CK
ET
S

Who is 
this for?
• live music and 
   comedy

• conferences

• festivals and fairs

• food & drink 
   events

• event venues

• fundraisers

•theater

• classes & 
   workshops

• tours

• races & walks

• non-profits

...and many more!

Includes:
   • Included in Times News Week in Review weekly newsletter
   • Inclusion in community calendar w/buy tickets link
   • Social Media Promotion
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How It Works
Provide some info about your event and prices, and we’ll 
email you login credentials to access your free account. You 
can handle set-up on your own event page and ticket 
inventory or reach out to our team for help!

Set up an event page for the event where people can buy 
tickets: Write an event description, add photos and 
determine final ticket prices.

When creating your account, you will need to enter your 
bank account information in order to receive bank transfers.

Special circumstances - set aside tickets for VIPs or 
giveaways. Make tickets available before the sale date, or 
set up promo codes for discounts or exclusive access.

SET UP

ON SALE

AT THE EVENT

AFTER THE EVENT

When someone buys a ticket online, they’ll receive a receipt 
email with a link to view or print their ticket(s) that include a 
unique QR code.

Track ticket sales, receive notifications, and more through 
your Dashboard.

Use our free ticketing app to scan tickets at the door

Accept cash or credit cards with the app.

You will receive a direct deposit within seven days of your 
event

Run reports on your event to see sales or attendance status. 
Your event and ticket buyer list will always be available for 
future marketing purposes.

1

2

3

4

5

6

7

8

9

10
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Out-of Home Marketing
Out-of-home (OOH) works with businesses to highlight brands outside of the 
customers’ home environment. Targeting customers when they are driving, 
shopping, walking or anything outside of their homes. Our digital 
newspaper racks placed at designated locations draw the attention of 
local residents in your community. Eye catching ads can be designed upon 
request. Racks are located at high traffic locations containing the Times 
News daily paper. Great when partnered with any additional advertising.

Digital Newspaper Racks
Only $75 for 2 months per rack

(ad is shown for 10 seconds every 2 minutes guaranteed for 28 consecutive days)

Hyper-local advertising for your business

Spaces are limited.

Locations:
Boyer’s Food Market
500 W. Bertsch Street

Lansford

Fegley Mini Mart
551 West Penn Pike

& 30-60 Center Street
Tamaqua

Giant Walnutport
300 S Best Ave

Walnutport

Mohegan Sun Downs
1780 Airport Road

Allentown

Fuel Up
701 East Catawissa Street

Nesquehoning
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Promotional Printing
Find the solution to all your printed product needs with our promotional printing, 
provided by TN Printing. Every business requires consistant branding, whether it’s in the 
office or out in the public. Whether you need branded office supplies like envelopes 
and letterheads, or public facing items like brochures, menus and business cards, you 
will not find a more dedicated group to ensure that the quality of your printed items is 
the best that it can be. Our current technology allows us to be quick and efficient, 
yielding high quality products.

TN Printing also provides direct mailing through their CASS certified mailroom. From 
designing and printing to inkjet addressing and mailing, send direct mail pieces to your 
audience with easy and stress free mailing services. TN Printing will even handle the USPS 
paperwork. Don’t have addresses? We can find accurate mailing lists for your target 
audience. Just ask how you can get started with a direct mailing campaign!

Brought to you by

Some Products and Services Offered
Advertising Material

Annoucements
Annual Reports

Artwork
Banners

Bill Heads
Binding - Saddle Stitch, GBC, Perfect Bound

Booklets
Brochures

Bumper Stickers
Business Cards
Business Forms

Carbonless Forms (NCR)
Certificates

Circulars
Collating

Color Copies
Cold Set Web Printing

Contracts
Copies

Door Hangers
Drilling
Delivery

Enlargements
Envelopes

Estimate Forms

Film Laminating
Financial Reports

Foam Board
Folders
Forms

Full Color Printing
GBC Bound

High Gloss Magazines
Ink Jet Addressing

Logo Design
Letterheads

Mailing & Fulfillment
Mailers

Medical & Dental Forms
Membership Cards

Memo Pads
Menus

Mini Tabs
Newspapers
Numbering
Newsletters
Office Forms

Padding
Perfect Bound Books

Perforating

Placemats
Postcards

Pocket Folders
Posters

Pressure Sensitive Labels
Price Lists
Programs

Promotional Flyers
Purchase Orders

Receipt Books
Recipe Books

Resumes
Schedules

Static Clings
Stationary

Statements
Stitched Books

Tabloids
Type Setting & Design

Tickets
Trade Show Specialties

Variable Data
Wedding Invitations

Wide Format Printing
Yard Signs

For a full list of capabilities and services contact sales@tnonline.com
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Courteous staff of couriers and delivery drivers, extensive fleet of cars, vans and lift gate 
equipped trucks ensure delivery is never an issue! We can deliver to Pennsylvania, New 
York, New Jersey, Delaware and everywhere in between. We utilize the best in shipping 
on a daily basis. If you need your product delivered right next door or clear across the 
country, we can help.

 TNPrintingLehighton
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Sponsorship Advertising
Be recognized in your community with these beloved events and 
programs. Sponsoring brings your business front and center to audiences in 
a unique and wide reaching experience. Each sponsorship package may 
include, but not limited to: print ads, digital ads, Facebook advertising, 
signage, in-person booth space, raffle designations and more.

With event sponsorships, customers who attend will associate your brand 
with helpful resources that benefit their community. With over 200 
attendees guaranteed to see your business whether you are a premium 
sponsor, basic sponsor or simply a raffle donation.

Other programs available at the Times News Media Group provide 
opportunities for sponsorship as well. Times News Bingo, our three month 
long contest is a beloved promotion that offers 50 finalists the opportunity 
to win $1,000. With over 700 participants, this provides a yearly 
interactive experience that engages with active consumers within the 
Times News delivery area.

Finally, our newly revamped Newspapers in Education program delivers 
newspapers to over 95 classrooms throughout Carbon, Schuylkill, Lehigh,
Monroe, and Northampton counties to help cultivate literacy and 
support local classrooms. Learn more about how you can participate in 
this non-profit program brought to you by the Times News, Lehigh Valley 
Press, and the Pennsylvania Newsmedia Association.

	 Included in this section is information on our:
		  - Event Sponsorships
		  - Times News Bingo
		  - Newspapers in Education

COVERALL
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Event Sponsorships
Event sponsorships offer a unique opportunity for advertisers to connect 
with their target audience in an engaging environment. Our events 
promote engagement in our local community, so don’t miss your chance 
to foster positive association and enhance visibility for your brand.

2025 Events:

Find out about more events by subscribing to our Advertising Monthly Newsletter!

Spring Community Yard Sale
Saturday, May 3   8am-1pm

Rain Date: May 4

Fall Community Yard Sale
Saturday, October 4   8am-1pm

Rain Date: October 5

Premium Sponsor
Only one available!

Basic Sponsor

Vinyl Banner Raffle Donation

$999 $399

$130 $50 plus a $25 gift card

• 6x3 high quality vinyl banner at the event
• Logo and business name in (18) print 
   promo ads in the Times News
• Logo and business name on the Facebook  
   event page
• One 6x10 full color ad
• 50,000 digital impressions on tnonline.com
• A booth at the sponsored event

• 6x3 high quality vinyl banner at the event

• Logo and business name on the Facebook  
   event page

• One 3x10 full color ad

• 25,000 digital impressions on tnonline.com

• Business logo on raffle 
   submission box

• Business name on Facebook 
   event description

• 6x3 high quality vinyl banner 
   at the event
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Other Sponsorships
Times News

Bingo

Newspapers
In Education

Our Coverall Bingo contest is a 
three month promotion between 

September - November.
Over 21,000 daily readers have the 

opportunity to win a $1,000 cash prize 
by submitting completed Coverall 

Bingo cards printed the first weekend 
in September. Every publication day 

until the end of November, the 
Times News prints a bingo number in 
the paper. 50 finalists are chosen to 

attend the Bingo drawing ceremony 
in December where one person is 

chosen for a $1,000 prize!

Our Newspapers in Education is a non-profit program 
partnered with the Pennsylvania Newsmedia 

Association that provides newspapers to local schools 
to help cultivate literacy in the classroom.

From September to May, NIE delivers papers to 
participating schools, libraries and home school 

programs. We also provide sweepstakes throughout 
the year for classrooms to win supplies, educational 

trips, and other fun prizes!
All proceeds go toward maintaining the NIE program 

and prizes for classroom sweepstakes.

Base Sponsorship
$700

(Over $2,000 in Value)

• business logo on a quarter page ad in the Times News and Lehigh Valley Press every other week

• business logo on banner ad at the bottom of Kids Scoop Page every other week (Saturday in the TN)

• business logo on sweepstakes insert delivered monthly to participating classrooms

• business logo on winners ad for sweepstakes

• business logo on sweepstakes winner and classroom of the month board

Call 1-800-443-0377 ext. 3714 or email nietnonline.com for more information.

Main Sponsor (one available)
• full page, full color ad on back of 10,000 bingo cards 
   (8.5” x 11” cardstock)
• 2x6 full color ad with 2x2 portion reserved for bingo 
   numbers every Saturday in the Times News
• 40,000 digital impressions
• logo on promotional ads
• your business listed as a bingo card location with 
   bingo cards for your location
• Facebook mentions

Secondary Sponsor (five available)
• sponsor block ad in full color on front of 10,000 bingo 
   cards (1.5” x 2” ad on cardstock)
• 2x6 full color ad with 2x2 portion reserved for bingo 
   numbers published one day during the week in the 
   Times News
• 20,000 digital impressions
• logo on promotional ads
• your business listed as a bingo card location with
   bingo cards for your location
• Facebook mentions

$3,297 
(Over $5,000 in Value)

$1,725 
(Over $3,500 in Value)
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Got questions?
594 Blakeslee Blvd Dr. W.

Lehighton, PA 18235

Mon.-Fri. 8:00 a.m. to 4:00 p.m.

1-800-443-0377

tnadvertising@tnonline.com

tnonline.com/advertising

2024
PENNSYLVANIA NEWSMEDIA FOUNDATION

ADVERTISING AWARDS

Ad Campaign using Multiple Products - Second Place
Special Section/Niche Publication - Second Place

Best Recruitment or Commercial Ad - Honorable Mention
Best Single Ad - Honorable Mention

Sign up for our
Advertising 
Monthly Newsletter:
“From the Advertising Director’s Desk!”


